PENNSYLVANIA MEETING 


43rd Annual Meeting 
Pennsylvania Canners Association 


Canners and Associates Study the Big Picture—Jaeger 
Receives Annual Appreciation Award — Officers. 


From two to three hundred Pennsyl- 
vania canners, their associates - and 
guests, paused momentarily, November 
25, on the oceasion of their 43rd Annual 
Convention, to look at “The Big Pic- 
ture”. To be sure there are “Big Pic- 
tures” and “Big Pictures”, especially now 
that man has decided to climb the Tower 
of Babylon once again in his efforts to 
reach the stars. This, happily was not 
the type of “Big Picture” explored by the 
Pennsylvania Canners. 


In opening the one-day meeting, Presi- 
dent J. A Hauser reviewed the aims and 
purposes of the Association as set forth 
by the founding fathers 43 years ago. 
We regret that we are unable to quote 
directly. In substance, however, the ob- 
ject is to encourage and promote and to 
maintain, the production and quality of 
canned foods in the State of Pennsyl- 
vania; to maintain a liaison between the 
industry and government agencies, and 
institutions, its suppliers and customers, 
and to represent the industry in matters 
of legislation. 


Secretary Jack Grey outlined briefly 
the major activities of the Association 
during the past year. Meetings and con- 
ferences, he said, dominate the activities. 
He called attention to the annual Field- 
men’s Conference, the annual Workshop, 
the annual Sales Clinic, and the Conven- 
tion itself. A second major area of activ- 
ity, he said, is the publication of “The 
Pennsylvania Packer”. This year a num- 
ber of monthly editions were used to 
help cement relations with canning crop 
growers, and the experiment received 
much favorable comment, the particular 
issues having been sent to as many as 
3,000 Pennsylvania growers. Mr. Grey 
advised, with satisfaction, that “The 
Packer” is self supporting. 


Speaking of legislative matters, the 
big-little secretary advised that the sales 
and use tax present the most pressing 
problem at the moment. 


NCA REPRESENTATIVES 


NCA’s Executive Secretary, Carlos 
Campbell, and Vice-President Ed Burns, 
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representing the National Association, 
presented two more different aspects of 
“The Big Picture”. Mr. Campbell called 
attention to the continuing unfavorable 
publicity generated by certain individuals 
in Congress and in the U. S. Department 
of Agriculture, through their persistent 
reference to the farmers share of the 
food dollar, explaining that this very 
spread actually is a measure of the eco- 
nomic progress of the country, and in no 
way represents exploitation of the 
farmer, Mr. Campbell urged his audience 
to present the facts to the farmer-grower 
and other interested individuals and 
agencies, again, and again, and again. 
The industry, he said, provides the 
farmer with a sure outlet for these per- 
ishable crops, at a predetermined profit- 
able price, and the fact that the spread 
between his price and the ultimate con- 
sumer price continues to increase, does 
not in any way imply that the farmer is 
receiving less than his share. 


Mr. Burns, suggesting that canners are 
doing too good a job on production, pro- 
posed that they devote some of this pro- 
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EDWARD E. BURNS, Vice President 
National Canners Association 


duction energy to “relations”. He stressed 
the value of Civic Relations, pointing out 
that a canner is usually big business in 
his community, and he should, therefore, 
become an important cog in its social 
and business life, supporting Rotary, 
Kiwanis, 4-H, Red Cross, and other local 
organizations. Secondly, he stressed the 
importance of Employee Relations, not- 
ing that the returns from enthusiastic 
and energetic members of the team, 
proud of their company and their rela- 
tionship, is something that money cannot 
buy. Thirdly, Mr. Burns, emphasized the 
importance of good Grower Relations, 
stating that the unfavorable marketing 
order foisted on the canning industry of 
his own State of New York, was at least 
partially the result of an incomplete 
grower relationship. 


WOMEN ARE DIFFERENT 


Place a pretty female in the midst of a 
group of men, and if she doesn’t attract 
the lion’s share of the attention, then 
those men are either dead or lacking the 
one very necessary element that makes 
them men. The selection of Miss Berenice 
E. Connor, Director of Editorial Promo- 
tion, “Ladies Home Journal”, for this 
occasion, was a most happy one. Among 
other things she was perhaps the most 
accomplished female orator this reporter 
has had the pleasure of hearing. If we 
hadn’t heard her, we perhaps might be 
prompted to say that she had most of the 
qualities of a good male orator—poise, 
wit, clarity, a good change of pace, and 
and excellent voice, but Miss Connor 
warns us, a lady does not like to be com- 
pared with a man. The female of the 
species, she said, as she threw out her - - 
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er-ah- - - as she tilted her pretty nose 
toward the ceiling, is proud of her femi- 
ninity, proud of her differences. And here 
was the sum and substance of her mes- 
sage—the business man who would court 
the gocd will of the female consumer 
must use an entirely different approach. 
Because cf this very femininity and dif- 
ference in interest, tastes, desires, and 
aspirations her reaction to the advertis- 
ing message, be it in magazine, news- 
paper, radio, or television, is entirely 
different. The business man interested in 
her patronage, she said, must study the 
various factors that make a woman tick; 
must understand that women prefer sim- 
plicity to the flamboyant, Food men, she 
declared, must know that her biggest 
problem in life is the preparation of three 
meals a day, seven days a week, 365 days 
a year. Recipes, new foods, and new uses 
for old foods, then, speak the woman’s 
language. 


Speaking off the record, she said that 
it is her opinion that women are a little 
suspicious when a super, for instance, 
lays too much stress on its own private 
label. She doesn’t think that display mat- 
ters too much when a woman’s mind has 
been pre-sold through intelligent adver- 
tising. 


A short business meeting for PCA 
members only followed the morning ses- 
sion. 


SPIRITUALLY SPEAKING 


The afternoon session opened with a 
film entitled “America the Beautiful”. 
Everyone then in the perfect frame of 
mind, feeling quite proud to be an Ameri- 
can, William R. Davlin, Secretary of 
Commerce of the Commonwealth of 
Pennsylvania, presented a number of 
good reasons why it is good to be a 
Pennsylvanian. He presented also many 
reasons why the State was proud of its 
canning industry. 


Pennsylvania retains one of the nicer 
customs of “The Good Old Days’—to the 
writer’s knowledge, and it extends over 
25 years of covering Pennsylvania Meet- 
ings, there has never been an occasion 
when this convention failed to open with 
prayer. The Reverend William E. Holly 
has performed that service for many 
years now. As an innovation and a 
change of pace, and because no “Big Pic- 
ture” is complete without a look at the 
spiritual side, this program was also 
brought to an end with an address by a 
Minister of the Gospel. The Reverend 
Ernest T. Campbell of the First Presby- 
terian Church of York, Pennsylvania, 
presented a stirring message that was 
received with ovation. The Reverend Mr. 
Campbell thrilled his audience with an 
eloquent account of the evil philosophy 
involved in three cliches which tend to 
undermine the spiritual health of Amer- 
ica, and which, he said, are a source of 
concern to many Ministers of the Gospel. 
Any attempt by the writer to reconstruct 
his remarks would fall far short. The 
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cliches, however, are passed along for 
individual meditation — (1) “Makes no 
difference what you believe, as long as 
you do what’s right; (2) “When in Rome 
do as the Romans do”; (3) “You can’t 
change human nature”. 


JAEGER RECEIVES 
ANNUAL APPRECIATION AWARD 


The American Can Company hosted the 
cocktail hour at 6 in the evening. Dinner 
and entertainment, courtesy of the Get- 
Together Committee of the Allied Indus- 
tries, with Randall L. Jones, Continental 
Can Company, as chairman and toast- 
master, followed at 7:00 P.M. 


One of the more enjoyable features of 
the evening’s entertainment was the pre- 
sentation of the Annual Appreciation 
Award. Much to his surprise, Harold H. 
Jaeger, Marketing Director of the Can 
Manufacturers Institute, was this year’s 
recipient. 


The Award, a handsome plaque, was 
presented by Secretary Grey. The plaque 
reads: “(This) Appreciation Award is 
presented to Harold H. Jaeger in recog- 
nition of the successful marketing pro- 
grams and outstanding merchandising 
ideas created for, and the many other 
valuable contributions made to the can- 
ning industry. (From) The Pennsylvania 
Canners Association, November 25, 1957.” 


In his presentation address Mr. Grey 
said: “The Marketing Bureau of the Can 
Manufacturers Institute has meant much 
to the canning industry and has provided 
invaluable services to that industry dur- 
ing the past ten years. The efforts of 
CMI Marketing Bureau has been mean- 
ingful and helpful, primarily because of 
programs, projects, and creative ideas 
evolving from one .... Hal Jaeger. 


“There can be no denying that the can- 
ning industry has received a tremendous 
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assist as well as untold benefits from the 
many promotions of canned foods, which 
you and your staff developed, coordinated 
and spearheaded. 


“The promotional mileage and coopera- 
tive tie-in merchandising which CMI’s 
Marketing Bureau were able to generate 
from a single advertisement or a one-shot 
marketing endeavor was truly miracu- 
lous. 


“We are sure, too, that many more can- 
ners in the land today have a greater 
appreciation for the sales task, for the 
necessity of pursuing merchandising pro- 
grams, because you relentlessly prodded 
and insisted that the canners become 
sales minded. This past year saw the re- 
lease from CMI’s Marketing Bureau of 
a working handbook for institutional 
salesmen. This manual places a spotlight 
on the institutional market and points 
out how canners can get a share of this 
market, the market in which you insist 
there is a tremendous need for salesman- 
ship. Pennsylvania canners made, and 
are still making extensive use of this 
handbook. 


“May we add a public ‘thank you’ for 
arranging and conducting the sales clinic 
for Pennsylvania canners on ‘The Truth 
About the Institutional Market’ earlier 
this year. And thanks, too, for the many 
occasions when you participated in other 
Association programs. 


“Please accept this Awrad as officially 
representing the feeling of appreciation 
of the members of the Pennsylvania Can- 
ners Association.” 


OFFICERS AND DIRECTORS 


As is the custom of the Pennsylvania 
Canners Association, the current officers, 
having served one year, were reelected 
for a second term. They are: President, 
J. A. Hauser, President of the C. H. Mus- 
selman Company, Biglerville; Vice-Presi- 
dent Vegetables, Charles O. Koller, Exec- 
utive Vice-President Charles G. Sum- 
mers, Jr., Inc., New Freedom; Vice-Presi- 
dent Mushrooms, W. Howard Green, 
President of Concord Foods, Inc., Con- 
cordville; Vice-President Fruits, E. J. 
Nowicki, Jr., Production Manager of 
Knouse Foods Cooperative, Inc., Peach 
Glen; Executive Secretary, Jack R. Grey, 
York; Treasurer, (Miss) Ruby M. Mears, 
York. 


Four new Directors elected for a three 


year term are: C. C. Barnard, Green ° 


Giant Company, Martinsburg; Donald 
Snyder, R. D. & D. B. Snyder, Delta; J. R. 
Stuart, Somerset Canning Corporation, 
Somerset; James M. Shriver, Sr., B. F. 
Shriver Company, Littlestown. 


Other Directors with unexpired terms 
are: William A. Free, Sr., James R. 
Oyler, Ralph C. Gable, Allen S. Stauffer, 
Robert D. Schenkel, George E. Lawrence, 
L. O. Beidel, and Foster Furman. 
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INDIANA MEETING 


49th Annual Convention 
Indiana Canners Association 


Old-timers who attended the 49th An- 
nual Convention of the Indiana Canners 
Association at French Lick, Indiana, 
termed it one of the very best ever held 
by this group. There were a number of 
good, sound reasons why this feeling was 
general. First of all the hotel has over- 
come its difficulties. Secretary Spangle 
reports that there was not one single 
complaint about any hotel service—food, 
room service, or any of the other little 
things that tend to make a convention 
visit a pleasing one. One of the direc- 
tors, in fact, who came to the convention 
with the avowed purpose of promoting a 
change in location, actually made the 
motion to return to French Lick next 
year. 


The second very important reason why 
delegates came away with a feeling that 
it was a good meeting has to do with the 
market situation on tomatoes and tomato 
products, the strong statistical situation 
of these items and the general well being 
of the association itself. The Association 
reorganization has been _ successfully 
completed and the shakedown in firms in 
Indiana is also all but complete. It’s a 
good setting for a group entering its 50th 
year of association effort, and our guess 
is that the industry will hear a good bit 
from Indiana during this Jubilee year. 


OFFICERS AND DIRECTORS 


The formal program followed the usual 
pattern of Indiana meetings. On Wed- 


nesday, November 20, there was a series 
of committee meetings. Meanwhile the 
annual Trap Shoot was taking place. On 
Thursday morning committee chairmen 
made their reports, and this was followed 
by a Board of Directors Meeting at which 
new officers were elected. 


As indicated on the front cover of this 
issue, Mr. P. A. Schmith of Stokely-Van 
Camp was named President of the Asso- 
ciation. Kenneth W. Lucas, owner of the 
Indiana Packing Company, Royal Center, 
Indiana, was elevated to the post of 
Vice-President. Jack N. Ryder of the 
Kenneth N. Ryder Company, Inc. Trafal- 
gar, continues as Treasurer; as does 
Warren Spangle of Shelbyville in the 
post of Executive Secretary. 


Following the election on Thursday, 
President Charles A. Shuttleworth, hav- 
ing introduced the new officers and direc- 
tors, presented A. E. Brown, President 
of the National Canners Assoication, and 
General Lucius B. Clay, Chairman of the 
Board of Continental Can Company, both 
of whom brought messages of interest. 


SAMPLE CUTTING 


Fast becoming a major feature of the 
annual convention, the third Annual 
Sample Cutting attracted considerable 
interest. Discussions on quality grading 
and procedures as the various samples 


CHARLES A. SHUTTLEWORTH 
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were under study were led by Dr. Nor- 
man Desrosier and Dr. Gale Ammerman 
of Purdue. For over a year now these 
gentlemen, with a number of canners 
cooperating, have been studying the dif- 
ferences in the quality score for color - 
obtained through the use of the Hunter 
color - difference meter, and the Mun- 
sel- Macbeth Discolorometer. Inasmuch 
as the standards themselves were de- 
signed for use with the Hunter equip- 
ment and the Macbeth equipment is more 
generally used, the group hopes to pro- 
vide factual data to support a change in 
the grading standards. 


A cocktail party with American, Con- 
tinental, Heekin and National can com- 
panies cooperating, was held Thursday 
evening, preceding the anual banquet and 
floor show, courtesy of the suppliers. 


On Friday morning there was held a 
closed meeting of the Board of Directors. 
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Convention, 
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Samples being inspected by persons attending Indiana Canners 
Association Sample Cutting in connection with the 49th Annual 
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MORGAN PACKING CO. 
CONTROL SOLD 


By all odds, the sale of the Morgan 
Packing Company, largest “independent” 
canner in the State, was the chief topic 
of lobby conversation at last week’s In- 
diana Convention. The news was actually 
brought to the Convention by the pur- 
chaser himself, who appeared before the 
group and frankly stated his intentions 
and purposes. His extemporaneous re- 
marks added up to a superb address and 
he personally took the convention by 
storm. He is Walter G. Koch, Evansville, 
former President of International Steel 
Company at Evansville. Mr. Koch said 
he paid something over a million and a 
half dollars for 70 percent of the stock, 
declining to give the exact figure. He 
said it was simply a matter of investing 
his holdings in a promising business ven- 
ture. He indicated he had no intention 
of making any personnel changes. He 
will serve as Chairman of the Board, set 
company policy, and hopes to guide the 
firm to a profitable expansion and 
growth. 


In gaining control of this well known 
firm, Mr. Koch purchased 70 percent of 
the firm’s assets from the mother and sis- 
ters of Ivan H. “Jack” Morgan, who him- 
self retains a 30 percent interest and 
continues as President. The Morgan 
Packing Company includes the main 
plant and offices at Austin, and branch 
plants at Brownstown, Columbus, Frank- 
lin and Scottsburg. The firm produces a 
diversified line of canned fresh and dry 
vegetables, and tomato products, and 
specialties. 

The Morgan family connection dates 
back to 1905 when J. S. Morgan, Jack’s 
grandfather, bought out the interests of 
the Austin Canning Company, which had 
begun operation in 1899. In 1917 Jack’s 
father, Ivan C., entered the firm as a 
partner. J. S. and I. C. Morgan both 
colorful political figures, died about a 
year apart about the year 1950. The com- 
pany was reorganized following their 


deaths with Jack becoming President and 
stock divided among the members of the 
family. Mr. Koch purchased his 70 per- 
cent holdings from Mr. Morgan’s mother, 
Fern, his two sisters, Margaret Morgan 
and Mrs. T. N. Lyons, and an Aunt, Mrs. 
Helen James. 


TOMATO AND OKRA GRADES 


Grade standards for canned tomatoes 
and okra will become effective December 
24, 1957, the U. S. Department of Agri- 
culture announced November 20. 

These standards, issued for the first 
time, provided for two products: canned 
tomatoes and okra and canned okra and 
tomatoes, which differ only in the pro- 
portion of ingredients used. 

In canned tomatoes and okra the prod- 
uct will contain at least 50 percent, by 
weight, of the tomato ingredient and not 
less than 12.5 percent of okra. Canned 
okra and tomatoes will contain at least 
50 percent, by weight, of okra and not 
less than 12.5 percent of the tomato in- 
gredient. 

The order in which the names of the in- 
gredients appear indicates the proportion 
of the ingredients used. 


The standards provide for the use of 
fresh or canned tomatoes of the red or 
reddish varieties and fresh or processed 
okra. The use of tomato juice or tomato 
puree as an additional ingredient is op- 
tional. Provision is made for the use of 
either white or green varieties of okra. 

The red color of the drained tomato in- 
gredient is classified by means of USDA 
tomato red color standard. 

The grades of canned tomatoes and 
okra are U. S. Grade A or U. S. Fancy 
and U. S. Grade C or U. S. Standard. 


FMC INTRODUCES 
END-OPENING CASER 


Substantially reduced cost for shipping 
cases highlights the many intrinsic ad- 
vantages of a new End-Opening Caser 


being introduced to the industry by Food 
Machinery and Chemical Corporation. 
Designed for single tier loading of cans 
(principally 46-0z. and No. 10’s) into 
shipping cases, the new Caser provides 
a smooth, efficient, high speed casing op- 
eration. The machine has been built for 
the single tier loading of smaller size 
cans also. 


Users of en-opening shipping cases for 
46-oz. and No. 10 cans report fibre sav- 
ings of approximately 15 percent com- 
pared with top-opening cases. 


Formation of a single tier pattern in 
the new Caser is similar to that of the 
time-proven FMC Model 3 Non-Shock 
Caser. Cans travel in an upright position 
on a wire mesh belt conveyor, and are 
carried through divider lanes into the 
machine’s loading chamber. When a 
loading tier has been fully assembled, 
and a shipping case has been positioned 
on the loading funnel, a pusher plate 
automatically slides the tier into the case. 
There is no rolling of cans. Hazards of 
torn labels, scratched lithography, dents 
and split seams are entirely eliminated. 


The speed of the FMC End-Opening 
Caser is rated in excess of 1200 cases per 
hour, limited only by the speed of the 
operator placing empty shipping cases 
over the loading funnel. In this respect 
also, the end-opening case is easier to 
feed and handle than a top-opening case 
because of its more rigid construction, 
and also, due to the smaller flaps it 
employs. 


Automatically loaded, filled cases are 
gently lowered in a vertical position to 
a take-away belt that conveys them di- 
rectly to the sealer. While the filled case 
is being lowered, the operator has an- 
other in position to place over the loading 
tube. 


For additional information, contact 
Food Machinery and Chemical Corpora- 
tion, Canning Machinery Division, P.O. 
Box 1120, San Jose 8, California, or 103 
E. Maple Street, Hoopeston, Illinois. 


Sample Cutting. 
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Tomato Juice color scoring on instruments studied at Indiana 


Dr. Gale Ammerman (seated) is explaining the use of the 
Hunter Color-Difference Meter and Munsel-MacBeth Discolori:a- 
eter to persons attending the Sample Cutting. 
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CONVENTION NOTES 


NATIONAL CONVENTION 
PLANS 


In recognition of the differeing opin- 
ions about fats in the diet, and whether 
they contribute to heart disease, the 
N.C.A. Convention Committee has as- 
signed the topic “Can You Live with 
Your Blood Cholesterol?” to Dr. Robert 
E. Olson, Director of the Nutrition Clinic, 
Falk Clinics, Pittsburgh Medical Center, 
for a key speech on the General Research 
Session at Atlantic City, January 22. 
Selection of this topic and speaker is in 
line with the N.C.A. policy of keeping its 
members abreast of latest developments 
in the field of nutrition and general 
health. 

Dr. Olson has served as associate édi- 
tor of Nutrition Review, and as a mem- 
ber of the Panel on Nutrition of the 
Committee on Growth of the National 
Research Council. Currently he is a con- 
sultant to the U. S. Public Health Serv- 
ice, member of the Scientific Advisory 
Committee of the National Vitamin 
Foundation, and associate editor of Cir- 
culation Research and of the American 
Journal of Medicine. 

With canner-grower relations an im- 
portant phase of member activity at this 
time, the Convention Committee has ar- 
ranged another key speech for the Re- 
search Session on “The Interrelations be- 
tween Raw Product Quality and the 
Quality of the Finished product.” This 
will be delivered by Dr. Emil M. Mrak, 
head of the Department of Food Tech- 
nology at the University of California, 
this year’s President of the Institute of 
Food Technology, and the 1957 Appert 
Medalist. For more than 30 years Dr. 
Mrak has made his presence and ideas 
felt throughout the canning industry. 
His favorite theme in food technology is 
the integration of the work of research 


scientists, growers and processors—all 
those responsible for the continuous im- 
provement of crops, methods, and food 
quality. 

The value and importance of basic re- 
search will be discussed by the third 
speaker on the Research Session—Dr. J. 
Jerome Thompson of the Chemical Divi- 
sion, Chas. Pfizer & Co., Ine., Brooklyn, 
who will present management’s view- 
point. Dr. Thompson is a company offi- 
cer, manager of Pfizer’s food, feed and 
beverage industry sales, and is on their 
board of directors. Prior to his connec- 
tion there, Dr. Thompson served as sales 
promotion manager with Pilsbury Mills, 
and earlier, with the Housewife Baking 
Company, in Erie, Pa. 

Technical luncheons for the research 
men in attendance at the N.C.A. Conven- 
tion are planned for January 20, 21, and 
22. Details of these luncheon-conferences 
will be announced later. 

James A. Weaver, president of the 
food brokerage firm in Lancaster, Pa. 
that bears his name, will be a speaker 
at the Marketing Session of the National 
Canners’ Association Convention, on 
Tuesday morning, January 21, at Atlan- 
tic City. Mr. Weaver will discuss the 
changes that are occurring in the dis- 
tribution pattern for canned foods and 
how these will affect the marketing pro- 
cedures of rank-and-file canners. 


Mr. Weaver brought to his brokerage 
career a wealth of experience and knowl- 
edge of canned foods. Following his 
graduation from Pennsylvania Military 
College he was employed by P. J. Ritter 
Company at Bridgeton, N. J., in all 
phases of growing and canning. His ex- 
perience embraces field work with farm- 
ers, processing and labeling. Two years 
later he was assigned to the Ritter sales 
office in Philadelphia, contacting brokers 
along the Atlantic Seaboard. In 1938 
he was given the Eastern Pennsylvania 
territory where subsequently he estab- 
lished his own brokerage business. Mr. 


Weaver is a member of the board of 
trustees of the American Institute of 
Food Distribution and of the Merchan- 
dising Committee of the National Food 
Brokers Association. 


CONVENTION DIRECTORY 


The Convention Room Directory dis- 
tributed to all those in attendance at the 
forthcoming Convention in Atlantic City 
in January will have a new look in 1958, 
according to plans now being worked out 
in the offices of the National Canners 
Association and the Canning Machinery 
and Supplies Association. 

Firms and individuals in attendance 
will be shown in an A to Z listing, regard- 
less of trade category, as in a city tele- 
phone directory. A “Classified” section, 
on different colored paper, will be in- 
cluded which will list firms by such cate- 
gories as canners, preservers, brokers, 
buyers, machinery and supply manufac- 
turers, trade associations, press-radio- 
TV-advertising media, etc. 

In the past the Directory has been a 
combination of separate alphabetical list- 
ings of the membership of the sponsor- 
ing associations, with a separate compila- 
tion of others that were housed by the 
sponsors. 

It is felt that in its new form use of the 
Directory will be made simpler and more 
convenient, but will still preserve trade 
identity through the “Classified” or “Oc- 
cupational” section. 


N.C.A., C.M.&S.A. and the Atlantic 
City Convention Bureau are now engaged 
in the preliminary work of Directory 
publication. Besides the A to Z and clas- 
sified lists of firms and individuals, the 
official programs of N.C.A. and C.M.& 
S.A., a round-the-clock schedule of Con- 
vention events, and the booth locations 
of exhibitors will be published. This will 
provide a single pocket publication for 
all Convention detail instead of the for- 
mer practice of issuing two or more. 


Wisconsin’s Governor and officials of the Wisconsin Canners 
Asseciation honored winners of canner-sponsored educational 
contests at the Association’s 53rd annual convention held Novem- 
ber 11 and 12, in Milwaukee. Shown above are, left to right: 
Michael Carmody, Waupaca, who earlier this year won a $300 
canning technology scholarship at the University of Wisconsin; 
Governor Vernon W. Thomson; Roger C. Koch, Jefferson, who 
won a $100 savings bond as state winner of the National Junior 
Vegetable Growers Canning Crops Contest; and R. H. Winters, 
of The Larsen Co., Green Bay, who is the National Canners Asso- 
ciation representative for Wisconsin in its Farm Youth Program. 
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News 


Krier Preserving Company, Belgium, 
Wisconsin, producers of “Serv-U-Rite” 
canned foods, has appointed the follow- 
ing brokers to represent them in their 
respective territories: Tom Knowles, R. 
J. Arnett Company, Columbus, Ohio; 
and Colman McGuire, C. L. McGuire & 
Company, Louisville, Kentucky. 


The Peninsula Horticultural Society 
will hold its 7ist Annual Meeting, De- 
cember 16 and 17, at Elks Hall at Salis- 
bury, Maryland. December 16 will be 
Vegetable Day, and December 17 Fruit 
Day. Programs each day will begin at 
9:30 A.M., running through to 3:30 in 
the afternoon. 


Fieldmen’s Conference — The Annual 
Processing Crops Short Course for Field- 
men will be held at the University of 
Maryland, College Park, January 29 and 
30, 1958. The tentative prrogram calls 
for a general session on the morning of 
January 29, with sessions for snap beans 
and peas in the afternoon. All day ses- 
sions will be held on corn and tomatoes 
on January 30. 


Reynolds Brothers, Sturgeon Bay, Wis- 
consin, growers and packers of canned 
and frozen cherries will make their head- 
quarters in the Palmer House, Chicago, 
December 15 thru 17 for the National 
Food Brokers Association Sales Confer- 
ence. 


Consolidated Foods Corporation has 
announced the promotion of two execu- 
tives at E. A. Aaron & Brothers, a Con- 
solidated subsidiary. William P. O’Brien 
has been appointed President succeeding 
Henry Kohorn, recently named President 
of Ocoma Foods Company, a Consoli- 
dated subsidiary at Omaha, Nebraska. 
Mr. O’Brien joined Aaron Brothers in 
July 1957. He had previously spent six 
years as assistant national distribution 
manager of Minute Maid Corporation. 
Peter Mitchell, who joined Aaron in 1945, 
and for the past several years vice-presi- 
dent and director of purchases, was 
named Executive Vice-President of the 
Aaron subsidiary. Aaron is engaged in 
the marketing of an extensive line of 
frozen food products in the greater Chi- 
cago area. 
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Calendar girl, Charlene Beck marks the 
festive season with pickle arrows. From 
now through January 1, tie-ins with 
“Holidays are Pickle Days” will score 
extra profits for progressive merchan- 
disers, according to the National Pickle 
Packers Association. 


R. C. Williams & Company, New York 
institutional wholesale grocers, have pur- 
chased the retail and _ institutional 
branches of Empire Foods, Inc., Elmira, 
New York. Williams is inaugurating an 
extensive cash and carry business at the 
warehouse in Elmira, and in addition will 
supply the institutional trade either from 
this warehouse or from the warehouse of 
Griffin & Hoxie, another subsidiary in 
Utica, New York. 


Coastal Foods, Cambridge, Maryland, 
has announced that Lee Towson, for nine 
years with Seabrook Farms, and prior 
to that with Maryland growing and pack- 
ing operations, and past president of the 
National Vegetable Growers Association, 
has been appointed director of raw prod- 
uct procurement and service. The an- 
nouncement was made by James E. 
Glover, Executive, Vice-President and 
General Manager. 
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Southern Packing Company, Balti- 
more, Maryland, has announced the ap- 
pointment of Joseph Brenner, formerly 
vice-president in charge of sales for 
Gibbs & Company, as sales manager ef- 
fective December 2. In his new capacity 
Mr. Brenner will work with W. E. “Biil” 
Lamble, Jr., executive vice-president of 
Southern Packing Company, and will be 
directly concerned with the development 
of both domestic and foreign sales and 
promotion of the full line of processed 
foods offered by the company. 


Jchn Shafer, general sales manager of 
the Dole Hawaiian Pineapple Company, 
has announced the launching of the firm’s 
largest and most aggressive advertising 
and merchandising campaign the 
Northern California territory. Many 
products are being featured for the first 
time, with these including Dole frozen 
pineapple-orange and _ pineapple-grape- 
fruit juices; Dole peaches, pears, tomato 
juice and cut green beans. The program 
in the San Francisco area is being di- 
rected by the firm’s broker, the Hall- 
Roepke Company. 


Green Giant Dividend—The Board of 
Directors of Green Giant Company, Le 
Sueur, Minnesota, has declared a divi- 
dend of 25 cents a share on all Class A 
and Class B common stock, payable De- 
cember 10 to’ stockholders of record 
November 29. A dividend of $1.25 a share 
on the preferred stock, payable December 
16 to stockholders of record December 5, 
was also declared. 


DEATHS 


Walter A. Forman, Secretary-Treas- 
urer of L. C. Forman & Sons, Inc., Pitts- 
ford, New York, food processors, died at 
Highland Hospital, Rochester, on Sun- 
day, November 24, after an illness of only 
a few weeks. ~He is survived by his 
widow, Ada Ross Forman; one son, Ivan; 
a daughter, Mrs. T. Michael Heagerty; 
two sisters, Mrs. Frank Ross, and Mrs. 
George Steffen; and two brothers, Albert 
C. and Wilbur E., who were associated 
with him in the operation of the business. 
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CONVENTION PROGRAMS 


TRI-STATE PROGRAM 


The program for the 54th Annual Con- 
vention of the Tri-State Packers Associa- 
tion to be held at the Lord Baltimore 
Hotel, Baltimore, Maryland, December 4, 
5 and 6, has been arranged in such a way 
so that those who will be present for the 
Convention may attend the various com- 
modity group meetings which have been 
spread over the three-day period. 


WEDNESDAY, DECEMBER 4—On Wednes- 
December 4, there will be a meeting of 
the Regional Committee on Waste Con- 
trol at 11:00 A.M. The Personnel and 
Budget Committee will meet at 12 noon 
and the Ways and Means Committee at 
4 o’clock in the afternoon. Commodity 
meetings will be as follows: Pea Group 
will meet at 11:00 A.M., Corn at 1:00 
P.M. and Snap Beans at 3:00 P.M. 


The Society of Tri-Staters will hold 
its Mardi Gras Party at 9 o’clock that 
evening. 


THURSDAY, DECEMBER 5 — The Frozen 
Food Packers Group will meet on Thurs- 
day morning, December 5 at 8:30 A.M. 
There will be a Traffic Committe Meet- 
ing at 9:00 A.M. and a General Meeting, 
presided over by President Robin Kirwan 
at 10:00 A.M. 


The Annual Luncheon Meeting will 
take place at 12 noon. President Kirwan 
will make his annual address; A. Ed- 
ward Brown, President of the National 
Canners Association, is scheduled to 
speak on “Management — The Key to 
Success”. James E. Glover, Executive 
Vice-President and General Manager of 
Coastal Foods Company is also scheduled 
to speak. 


Commodity group meetings are: Aspar- 
agus at 9:00 A.M.; Sweet Potateos at 
3:00 P.M.; Tomato group at 3:00 P.M. 


A Cocktail Party will be held at 6:00 


‘P.M. through the courtesy of the can 


companies, followed by the Annual Ban- 
quet and entertainment at 7:00 P.M., 
courtesy of the Allied Industries Get- 
Together Committee. 


FRIDAY, DECEMBER 6—There will be a 
Merchandising Committee Meeting at 
8:30 A.M. on Friday, December 6, and 
the Lima Bean Commodity group will 
meet at that same hour. At 10 o’clock 
there will be a closed Membership Prob- 
lems Meeting, open to canner and freezer 
members of the Association only, which 
will be followed by the Annual Board of 
Directors Luncheon and meeting with 
past presidents. 


OHIO PROGRAM 


The Golden Anniversary Convention of 
the Ohio Canners Association will be held 
at the Neil House, Columbus, December 
9 and 10. 


MONDAY, DECEMBER 9—On Monday, De- 
cember 9, from 10:00 A.M. to 12 o’clock, 
the Annual Cutting Bee will be held. At 
12 noon the convention will formally open 
with luncheon with an address by Presi- 
dent S. F. Hammond, who will introduce 
Governor C. William O’Neil of the State 
of Ohio. Reports will then be heard from 
the Chairmen of the following commit- 
tees: Legislative, Agriculture, Research 
and Marketing, Labor, Federal Grading 
and Labeling, State Fair Activities, Ex- 
tension Service and Horticulture, and 
Marketing Information. 

TUESDAY, DECEMBER 10 — The meeting 
on Tuesday will open with a luncheon at 
noon when A. Edward Brown, President 
of the National Canners Association will 
address the convention. 

Reports of the following committee 
chairmen will be had: Waste Disposal, 
Audits, Dues and Budget, Resolutions, 
followed by the Election of Officers. 

A cocktail party will be held from 5:30 
to 6:30 P.M. through the courtesy of 
American Can, Continental Can, Crown 
Cork & Seal, Heekin Can, National Can, 
and White Cap, which will be followed 
by the Golden Anniversary Banquet and 
entertainment. 


@ Threshes tender peas 
and lima beans clean- 
ly — and with a mini- 
mum of damage. 


@ Eliminates costly haul- 
ing of vines to and from 
stationary viner units. 


@ Mobility enables the com- 
bine to be operated effi- 
ciently throughout entire 
harvest season. 


@ May be transported at high 
speeds on the highway. 


Labor cost drastically reduced. 
Large capacity. 
Rugged construction. 


Complete with power unit. 
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Now is the time to consider the many advantages of adding 
Scott Combines to existing threshing facilities and replacing costly 
worn-out equipment. The Combine has been used successfully in actual 
field operation for the past five years. Users are located in practically 
all major pea and lima bean producing areas. Write or wire today for 
complete details and price information. 


1224 KINNEAR ROAD, COLUMBUS 8, OHIO 


PEAS — 
Lima Beans! 
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Keep up with container developments! Watch Canco’s TV show “DOUG EDWARDS WITH THE NEWS” alternate Fridays on C BS-1 
y 
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The oval that needs no introduction 


Canners recognize it as a symbol of the company that leads the field in 
every way—particularly in canning research. + For instance, Canco 
technologists have shown how packing procedures directly affect con- 
tainer performance in the canning of applesauce. Excessive air in the 
headspace causes detinning of the container and discoloration of the 
product. This condition can be controlled by minimizing the headspace 
or by removing most of the air in it. + Through technological con- 
tributions like this, Canco helps packers offer better and better products! 


AMERICAN CAN COMPANY 


New York + Chicago + San Francisco 
COME TO [canco) FIRST! 
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NEW YORK MARKET 


Interest In Holiday Lines—Tomatoes Con- 
tinues Strength — Corn And Peas Under 
Pressure—Bean Demand Slows—Flu Booms 
Citrus Sales — Deals Disturb West Coast 
Fruits—Fish Trading Slow. 


By “New York Stater™ 


New York, N. Y., Nov. 29, 1957 


THE SITUATION — With distributor 
interest beginning to concentrate on holi- 
day lines, canned foods trading was 
rather routine here during the week. The 
market was far from dull, however, and 
there was a steady volume of small-lot 
replacement buying. No major price 
changes developed, although tomatoes 
continued to strengthen and corn and 
peas remained under pressure. 


THE OUTLOOK—Based on the cur- 
rent rate of retail movement, and recent 
buying trends in the wholesale and chain 
fields, distributors will close out the year 
with only moderate inventories of many 
canned foods. This means an early start 
to 1958 spot trading and a fairly sus- 
tained call thoughout the remainder of 
the current marketing year, traders be- 
lieve. 


TOMA TOES—The market continues to 
strengthen, and sellers have lifted their 
prices in many instances. “Bottom” in 
the curent market in the Tri-State area 
is reported at $1.05 for standard 1s, $1.35 
to $1.37% for 303s, $2.15 on 2%s, and 
$7.50 on 10s, with buyers still seeking to 
obtain stocks at the previously prevailing 
levels. California sellers are also show- 
ing stronger price views, with standards 
quoted at $1.30 on 303s, $1.90 on 2%s, 
and $6.85 on 10s, while fancy list at $1.80 
on 303s, $2.75 on 2%s, and $9.75 on 10s, 
all f.o.b. coast. 


CORN — Deals and allowances are 
“making” the market in corn, with the 
end result,—a stepped-up retail move- 
ment due to low shelf prices,—promising 
eventual over-all benefit to the industry. 
Canners in the Tri-States continue to list 
standard 303s wholegrain golden at $1.15, 
with extra standards at $1.20 and fancy 
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at $1.35. In the midwest, fancy 303s 
golden corn, either cream style or whole- 
grain, can be bought at $1.15, with buyers 
bidding $1 for standards, although the 
market has not yet been reported set at 
such a low figure, most packers asking 
$1.05 to $1.07%. 


PEAS—The market for standards con- 
tinues under pressure in the midwest, 
with reports of business on 303s at $1.05, 
f.o.b. canneries, with extra standards at 
$1.15 and fancy large sweets at $1.3214- 
$1.35. In the Tri-States, canners con- 
tinue to list standard sweets at $1.10 and 
Alaskas at $1.20, with extra standards at 
$1.15 and $1.40, respectively, and fancy 
large sweets held at $1.45. The weak- 
ness in peas thus far has been confined 
largely to the table sizes, 10s holding 
steady. 


BEANS—Demand for green beans has 
been rather slow during the week. In the 
Tri-States, standard cut 302s are offered 
for prompt shipment on the basis of 
$1.15, with short cuts at $1.05, while 
extra standard hold at $1.25 and fancy 
ranges from $1.35 upwards. Standard 
5-sieve cut beans are offered by New 
York State canners at $1.15, with extra 
standards ranging $1.25 to $1.30 and 
fancy quoted way from $1.40 to $1.50. 
Fancy 2-sieve whole green beans hold at 
$2.40 at New York State canneries. 


APPLESA UCE—The market for fancy 
applesauce is quoted anywhere from 
$1.30 to $1.35, with “near fancy” being 
pushed at concessions. On 10s, canner 
prices range $7.25 to $7.50 per dozen. De- 
mand is slow. 


CITRUS — With the flu epidemic 
throughout the country booming retail 
sales of all citrus juices, and fairly high 
packing costs confronting them for the 
new season, Florida canners continue to 
show firm price views. Sweetened grape- 
fruit juice is held at 92% cents on 2s and 
$2.00 on 46-ounce, with unsweetened at 
95 cents and $2.05. On blended juices, 2s 
list at 97% cents for sweetened and $1.00 
for natural, with 46-ounce at $2.10 and 
$2.15, respectively. Orange juice lists at 
$1.02% for sweetened and $1.05 for un- 
sweetened, with 46-ounce at $2.20 and 
$2.25. Fancy whole grapefruit segments 
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in 303s list at $1.67% to $1.70 for prompt 
shipment. 


OTHER FRUITS — There is a good 
movement reported in cranberry sauce, 
as distributors replenish stocks for holi- 
days needs, and the market holds steady. 
The market for California canned fruits 
remains disturbed by the various promo- 
tional gimmicks now being used to speed 
up sales. These promotions, in actuality, 
are tantamount to price reductions, al- 
though accomplished without the for- 
mality of revisions in list schedules. Dis- 
tributors are still operating sparingly in 
the fruit line, and apparently are appre- 
hensive over the heavy holdings of frozen 
fruits and growing weakness in the price 
structure for the competitive frozen 
lines. 


SARDINES — With year-end inven- 
tories just around the corner, and the 
need for replenishing stocks for Lenten 
requirements still some months away, 
distributor interest in Maine sardines has 
slowed down. Canners are currently of- 
fering quarters keyless at $6.30 per 
case, with some sellers shading this price 
through a promotional allowance of five 
percent. 


SALMON—The market for salmon is 
nearing the year-end doldrums, with the 
quiet this season accentuated by the gen- 
eral paucity of offerings of wanted 
grades. Most of the current offerings are 
of chums, with buyers quite selective 
owing to the variance in quality of some 
of the offerings. Summer pack is offered 
at $11.50 per case for halves, with talls 
at $19. 


TUNA — The market is showing a 
steady undertone, but trading is at a vir- 
tual standstill. Most distributors covered 
on their prompt and near-term require- 
ments of top grades last month, in antici- 
pation of the price advance which became 
effective at that time, and have sufficient 
stocks on hand or under contract to take 
eare of early needs. Traders look for a 
pick-up in operations after the turn of 
the year, however, as wholesalers and 
chains begin to cover for their Lenten 
needs. It is expected that considerable 
merchandising pressure will again be put 
behind tuna during 1958 because of the 
relatively high shelf price for salmon. 
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MARKET NEWS 


CHICAGO MARKET 


Buying Close To Belt—Corn Prices Squeez- 
ing Grades—Deals In Beets—Going Slow On 
Beans—Tomatoes Strong—Products Hard To 
Find — Awaiting Natural Citrus Juices — 
West Coast Fruits Generally Routine. 


By “Midwest” 


Chicago, Ill., Nov. 29, 1957 


THE SITUATION—A good many Chi- 
cago buyers and brokers were absent 
from the city for a few days this past 
week attending the Indiana Canner’s 
Convention at French Lick. The atmos- 
phere there was just the opposite of that 
at Milwaukee the previous week where 
canners generally were a pretty unhappy 
lot. Indiana canners are in the driver’s 
seat this year and none of them cared too 
much whether they sold anything or not. 
Stocks are short and obviously will have 
to be stretched to go around leaving can- 
ners with the feeling prices will be higher 
after the turn of the year. The Conven- 
tion found willing buyers but little busi- 
ness was consummated. 

Back in the city the trade were show- 
ing very little confidence in canned foods 
generally and they are buying accord- 
ingly and that isn’t good under such cir- 
cumstances. Many buyers feel that even 
those items that may not be burdensome 
may show signs of weakness in sympathy 
with those that are slipping. However, 
much of this can be discounted as the 
average buyer is just naturally pessi- 
mistie and only time will really tell just 
what will happen. It does mean that 
buying will be close to the belt as long 
as supplies continue in surplus. 

There were few if any price changes 
this week and nothing occurred that 
might have stimulated any forward buy- 
ing. The entire week was one of routine 
buying and it looks like this situation 
might continue for some time to come. 


CORN — Prices are lower than they 
have been for quite some time but that 
is not creating any interest at the pres- 
ent time simply because distributors 
think prices may go even lower. Further- 
more, all kinds of prices are heard on 
fancy 303s and it’s difficult many times to 
distinguish between offers of really fancy 
corn and that which canners just wish 
were fancy. A situation of this kind fur- 
ther upsets the market and makes it even 
tougher on those canners that are offer- 
ing fancy corn that will actually grade 
as such. Usually this grade is listed at 
anywhere from $1.15 to $1.25 for 303s 
and $8.25 on tens while extra standard is 
held at $1.10 and $7.75. Standard 3038s 
sold here this week at $1.07% but the 
spread between all grades has been 
squeezed to just about the vanishing 
point. 


BEETS AND CARROTS —So many 
different special deals on beets have hit 
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this market lately that a general market 
is difficult to quote. Fancy sliced have 
been sold here as low as 95 cents on 303s 
and $5.25 on tens but such prices do not 
represent the market or at least they are 
not supposed to. Salad slices have also 
been kicked around and sales are re- 
ported at 85 cents on 303s and $4.00 on 
tens although here again such prices are 
not general by any means. Certain sizes 
and counts of whole beets have also come 
in for considerable trading with prices 
depending entirely upon the seller and 
how badly he may want to sell. Carrots 
appear to be in better shape but current 
prices are certainly not at levels that 
canners had expected when the pack be- 
gan. Fancy diced are going at $1.05 for 
303s and $5.25 for tens while fancy sliced 
are usually listed at $1.25 and $7.00. 


BEANS—Another item where the trade 
feel they should move slowly in view of 
current conditions. They are'of the im- 
pression that wax in particular will show 
further signs of weakening although they 
already can be bought for less money 
than green in some cases. The large 
pack of wax in New York appears to be 
burdensome and most of the price cutting 
has come from that area. Standard cut 
green are offered out of southern points 
at $1.10 for 303s and $6.00 for tens al- 
though there is evidence of trading off 
of these figures. 


TOMATOES—There is no trading on 
tomatoes and none is expected this year. 
Local canners will sell at asking prices 
but any suggestions in regards to price 
concessions are met with a cold stare. It 
still takes $1.50 to buy a dozen cans of 
standard tomatoes although buyers here 
are trying hard to buy for less with no 
success. Standard ones sold this week out 
of Indiana at $1.05 and 2%s at $2.25 with 
tens almost impossible to find. Extra 
standards continue to vary in price which 
depends entirely on the quality involved 
but the good ones are firmly held at $1.65 
for 303s and $2.50 to $2.65 for 2'%s with 
tens at $8.50 and up. 


TOMATO PRODUCTS — Extra stand- 
ard catsup is almost impossible to find 
these days from local sources and the 
trade are wondering if the pack was 
really sold that quickly or if some unsold 
supplies are still held in the dark corners. 
California has now become about the only 
source of supply here and while that may 
be alright on tens the trade hate to pay 
the high freight on bottle goods. Fancy 
grade is still offered but in limited quan- 
tities only at $1.80 for 14 oz. and $11.25 
to $11.50 for tens. Fancy puree 1.045 was 
sold here this week at $1.10 for ones and 
very little appears to be unsold. Tens are 
held at $7.50 which price is tough for the 
trade to swallow. 


CITRUS—Florida canners are getting 
closer to the production of unsweetened 
juice and activity here will remain on the 
slow side until that point is reached. Dis- 
tributors here need additional supplies 
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of natural juice and are buying the sugar 
added variety only when they must and 
in the smallest possible quantities. For 
this they are paying $2.25 for 46 oz. 
orange, $2.15 for blend and $2.05 for 
grapefruit juice. 


WEST COAST FRUITS—Cling peaches 
have led the parade ever since the recent 
deals on 2%s with the trade buying most 
everything else on pretty much of a 
routine basis. The heavy interest in free- 
stones has tapered off considerably as a 
result and has probably held back an- 
other price boost. Currently, fancy El- 
bertas are moving at $2.15 for 303s, $3.20 
for 2%s and $11.50 for tens with most 
of the unsold supplies of the picked over 
variety. Northwest pears are moving in 
an orderly fashion at prices which are 
firm although the same situation does not 
exist in the case of the California prod- 
uct. Northwest pears are selling on the 
basis of $2.15 for 303s, $3.30 for 24s and 
$12.25 for tens all choice grade. Cali- 
fornia prices are being shaded in many 
instances due to off grade lots that can- 
ners would like to move quickly. Cock- 
tail is firm and moving very well on the 
basis of $11.60 for tens, $3.20 for 2%s 
and $2.05 for 303s again all choice grade. 
If the price on Cling peaches had not 
been reduced no one would have been sur- 
prised by another price increase on cock- 
tail and it still may come at a later date. 


When 
you want 


To Be Sure 


Check 
THE ALMANAC 


Food and Drug Standards 
U. S. Grades 

Acreage & Yields 

Packs & Stocks 
Packaging Specifications 
Brokers Directory 
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Special this year 
A 65 page Directory Section 
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MARKET NEWS 


CALIFORNIA MARKET 


Special Drive Keeps Business Steady—Good 
Tomato Business—Spinach Moving—Aspar- 
agus Exports Heavy—Watching Freestone 
Quality—Cocktail Gets Attention—Sardine 
Catch Lags. 


By “Berkeley” 


Berkeley, Calif., Nov. 29, 1957 


THE SITUATION—Canners are mak- 
ing a special drive this year to keep up 
sales and deliveries without the letdown 
so often experienced in late November 
and in December. Reductions on some 
items, especially on cling peaches, have 
been made for a limited period on a pro- 
motional basis, with reports that these 
have been well received. Shipments have 
been stepped up quite noticeably, both on 
staples and on items having a special holi- 
day appeal. Canner stocks are quite com- 
plete, taken as a whole, and orders run a 
wider range than is often the case at this 
time of the year. Lower prices are some- 
times quoted with the passing of the year 
but many in the trade here seem to feel 
that the reverse may be true when Janu- 
ary comes, some items having been un- 
derpriced all season. 


Most items in the canned fish list are 
quite firmly held, with tuna almost the 
only exception. And even on this item 
there is a better feeling. Canned salmon 
prices are high, but holdings are com- 


paratively small, and the season of heavi- 
est consumption is still ahead. 


DRY BEANS—Rainfall during the past 
two weeks has been very light, following 
heavy downpours earlier in the season, 
and bean growers have about brought 
harvesting and threshing operations to 
a close. Considerable damage was done 
by the early storms and tonnage prom- 
ises to be below that of recent years. 
Some canners came into the market early 
and anticipated their immediate require- 
ments but there has been no heavy rush 
to buy. U. S. No. 1 Large Limas are 
quoted at $11.00-$11.15 per 100 pounds, 
but scarce lots of extras suitable for the 
canning trade are quoted at quite heavy 
premiums. U.S. No. 1 Small Whites are 
quoted at $8.90 to $9.00 for the regular 
quality but choice lots for canning have 
commanded as much as $9.25. 


TOMATOES—Growers are still deliv- 
ering tomatoes, but only a comparatively 
few lots are going to canners and another 
rain would bring the season to a close. 
A steady business is being done on can- 
ned tomatoes, with prices firm on most 
items. The pack of tomato juice and 
paste proved quite heavy and list prices 
on these are being shaded in some in- 
stances. Juice in No. 2 is changing hands 
at $1.10, with sales of 46 oz. reported at 
$2.30 and No. 10 at $4.60. 


SPINACH—Spinach continues to move 
off well, with stocks of some featured 
brands getting down to rather low levels. 
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One or two of the larger operators, fea- 
turing their brands nationally, have 
plants in Texas and Florida and are mak- 
ing packs there. Sales of Caliofrnia pack 
spinach during the week have been re- 
ported as follows: 8-o0z., 85 cents; No. 303 
$1,.20; No. 2% $1.60 and No. 10 $4.75, 
all offered as fancy. 


ASPARAGUS — Movement of aspara- 
gus is keeping up well, with the trade 


_ rather surprised with the export move- 


ment. In No. 303 fancy almost any item 
in the list of green tipped and white may 
be had at $2.75 a dozen. No sales of 
Colossal have been reported at this price, 
but sales are being made at $2.80. Most 
sales of Medium-Small seem to be at 
$2.70. Almost all items in the picnic size 
sell at $2.35 with the independents. All 
Green asparagus covers a rather wider 
price range, this running from $3.35 for 
Colossal to $3.20 for Medium-Small, anc 
$2.35 for ungraded. 


| 
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PEACHES — Freestone peaches con- | 


tinue to move off well, but buyers are 
very insistent on quality. Fancy halves 
in the No. 2% size sell up to $3.50 a 
dozen, but if they do not grade out well 
to the eye the price is apt to be around 
$3.30. Choice in this size is apt to be 
priced at $2.90. An improved demand 
has been noted of late for fancy halves 
in the No. 10 size, with the price quite 
general very close to $11.50. 


COCKTAIL—Fruit Cocktali has been 
coming in for special attention on the 
part of buyers in recent weeks and re- 
ports are quite general of good move- 
ment at retail. Some distributors seem 
to feel that this is something more than 
just the usual preparations for the holi- 
day season and are increasing their pur- 
chases. Prices on this item are quite firm 
with choice moving generally at $2.10 for 
No. 303, $3.30 for No. 244s and $11.60 for 
No. 10s. 


SARDINES—Sardine fishing has _ be- 
come quite general in California again, 
following a strike of several weeks in the 
Los Angeles district. The catch to date 
is but little more than one-half that of 
last year’s season to a corresponding 
date. Last year to November 21 the catch 
was 24,477 tons, or a very small one, but 
this year to November 20 it has totaled 
but 14,124 tons. Offerings by canners are 


Whether it’s turkey, ham, duck or goose, 
Spanish green olives are the perfect com- 
plement to any holiday dinner. Their 
bright red and green sets off the holiday 
theme and attract shoppers. They also 
go nicely with cold cuts, cheeses, crackers 


and spreads for the canapes and buffet | 


table during the holiday party season. 
Judy Mura, of Chicago, has picked up her 
turkey and now selects some olives. 
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limited, with prices ranging from $8.50 
to $8.75 a case for 1-lb. ovals in tomato 
sauce. 


OTHER FISH — Canned fishery prod- 
ucts in general promise to be in lighter 
supply during the next five or six months 
than a year earlier, as far as Pacific 
Coast products are concerned. The 1957 
pack of canned salmon is noticeably 
smaller than that of last year and that of 
tuna promises to also be smaller, but 
stocks of the canned product are large. 
And sardines are.in very light supply. 


GRAPEFRUIT FOR SCHOOL 
LUNCHES 


The U. S. Department of Agriculture 
November 21 announced an offer to buy 
canned grapefruit sections, packed from 
the 1957-58 crop, for use in school lunch 
programs. Purchases will be made with 
Section 32 funds and will depend upon 
the quantities and prices offered and the 
supplies which can be used in school 
lunch programs during the current school 
year. 


Details and specifications of the offer 
have been mailed to grapefruit canners. 
Offers must be received by the Director, 
Fruit and Vegetable Division, Agricul- 
tural Marketing Service, U. S. Depart- 
ment of Agriculture, Washington 25, 
D. C., not later than 9:00 a.m., (EST), 
December 3, for acceptance not later 
than December 6. USDA will require 
deliveries during the period December 30 
through March 1. 


NORTHWEST PEAR PACK 


The 1957 pack of Canned Pears in the 
Pacific Northwest amounted to 3,996,049 
actual cases or 3,078,760 cases, 24/2 
basis, the smallest pack since 1948 and 
a reduction of 25 percent from the 1956 
pack. 

The container size distribution showed 
a change with the 24/303, 24/1T case 
sizes taking the lead with 40 percent of 
the total actual cases. The 24/2% case 
size represented 35 percent of the total 
pack and the 6/10 size 14 percent. 


STOCKS AND SHIPMENTS 
Compiled by NCA Division of Statistics 
November 20, 1947 
CANNED APPLES 


1956-57 1957-58 
(Basis 6/10s) 
Carryover, Sept. 1.....cccccccccsssses 697,673 963,301 
Supply 2,160,601 2,629,032 
Shipments during October...... 405,380 334,620 
Shipments, Aug. 1 to Nov. 1.. 636,865 601,467 
Stocks, Nov. 1...... 1,523,736 2,027,565 
CANNED APPLESAUCE 
1956-57 1957-58 
(Actual Cases) _ 
Carryover, Sept. 1... 1,124,446 2.357,876 
Supply 9,640,464 10,772,106 
Shipments during October........ 1,594,739 1,290,614 
Shipments Sept. 1 to Nov. 1.. 2,786,100 2,961,808 
CANNED RED PITTED CHERRIES 

1956-57 1957-58 

_(Actual Cases) 
Carryover, July 354,613 200,845 
Pack ..... . 2,748,671 3,604,022 
3,103,284 3,804,867 
Shipments during October...... 316,675 335,932 
Shipments, Julv 1 to Nov. 1.. 1,332,378 1,731,380 

CANNED SWEET CORN 

1956-57 1957-58 

(Actual Cases) 
Carryover, Aug. 2,145,512 5,632,057 
Shipments, Aug. 1 to No 10,625,602 10,401,760 

CANNED PEAS 

1956-57 1957-58 
_ (Actual Cases) 
Carryover, June 2,058,432 3,901,038 
33,093,977 37,806,943 
Total Supply «35,152,409 41,707,981 
Shipments during October...... 3,018,633 2,841,686 
Shipments, June 1 to Nov. 1..14,303,081 14,833,490 


LIMA BEAN PACK 


The 1957 pack of canned lima beans 
totaled 2,739,308 actual cases compared 
with the 1956 pack of 3,730,739 cases, 


FROZEN CORN PACK 


This year’s pack of frozen cut corn 
amounted to 112,201,599 pounds, accord- 
ing to a survey recently completed by the 
National Association of Frozen Food 
Packers. This is second only to the 1956 
all time record pack of 118.2 million 
pounds. And it is still 7 percent greater 
than the next largest pack of 104.8 mil- 
lion pounds in 1953. 


Production in the East and South 
showed a sharp 33 percent decline over 
that of last year. However, this appears 
to be primarily a return to previous his- 
torical volume. Western production, tra- 
ditionally large proportionately, was up 
about 4 percent. A smaller increase was 
noted in the Midwest. 


Near disappearance of retail packages 
other than the 10 ounce indicates accept- 
ance of this as the standard container. 
While the pack in small institutional 
sizes declined this year, a continuing 
trend was noted in the considerable in- 
crease in the large — predominantly 55 
and 60 pounds — industrial container 
usage. 


U. S. PACKS OF FROZEN CUT CORN 


1942 9,369,276 
1943 21,449,498 
1944 20,982,900 
1945 25,551,366 
1946 .... 42,426,691 
1947 26,559,146 
1948 20,919,820 
1949 37,076,067 
1950 32,997,732 
1951 44,548,510 
1953 104,809,364 
1954 78,211,581 
1955 70,041,415 
1956 118,153,015 


112,201,599 


1957 Preliminary 


PACK BY SIZE OF CONTAINER 


according to a report by the NCA Divi- iii sein sete ae 
sion of Statistics. Pounds Pounds Pounds 
State 1956 1957 10 ounces ............... 32,498,159 44,428,014 42,780,168 
(Actual Cases) Other retail .. 136,200 1,371,929 + 92,974 
285,609 66,155 2% pounds ... 7,476,658 21,177,084 12,027,474 
Delaware Other small ........ 380,158 498,028 1,238,736 
Other Midwest States. 1,259,642 1,102,829 50 pounds ............ 7,370,041 19,254,446 14,776,410 
438,455 355,659 Other large .. .22,174,199 31,282,274 a 41,279,837 


huttleworth 


Unscrambler handles bright cans 
gently at great savings 


* ONE MAN OPERATION 
* HANDLES SIZES 202 TO 404 INCLUSIVE 
VERY GENTLE 


PORTABLE 


SHUTTLEWORTH MACHINERY CORPORATION 


Send for full details 
Write or Phone 190 


WARREN, INDIANA 
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(Spot prices per dozen F.O.B. cannery 
unless otherwise specified.) 


ASPARAGUS 
Calif., Fey., All Gr., No. 300 
Colossal 3.35 
Mammoth 3.30 
Large 3.30 
Med.-Small 3.20 
Gr. Tip & Wh. Colossal................ 2.80 
Large 2.75 
Med.-Small 2.70 
Tri-St. Fey., All Gr. No. 2 
Colossal 4.65 
Mammoth 4.60 
Large 4.50 
Medium 4.35 
Mid-W., Fey., All Gr., Cuts & Tips 
o. 8 
No. 1 Pic —- 
No. 300 2.40 
BEANS, SrrincLess, GreEEN 
MARYLAND 
No. 303 1.75 
No. 10 9.00 
Fey., Gr., No. 308........ 1.45-1.60 
No. 8.75-9.00 
Ex. Cet Ge, 97% 
No. 1.40 
No. 10 7.25 
Std., Cut, Gr., No. 1.15 
No. 10 6.50 
Ex. Std., Wax, No. 3083........1.40-1.45 
Std. 1.20-1.25 


New York & Pa. 
Gr. Wh., Fey., 3 sv., No. 308......2.10 


No. 10 11.25 
Cut, Fey., No. 303... 5521.75 
No. 10 9.00-9.50 
Ex. Std., Cut, No. 308........ 1.30-1.50 
No. 10 7.15-8.00 
No. 10 6.50-6.75 
Fey., Fr. Style, No. 308........1.70-1.75 
No. 10 9.25 
-» Wh. 3 sv., No. 308....2.20 
11.75 
Cut, sV., . 1 
No. 8 9.50 
Ex. Std., Cut, No. 303 1 60 
No. 10 7.75-8. 
Std., Cut, No. 303 1.40 
No. 10 6.75-7.50 
Mip-WeEst 
Gr., Wh., Fey., No. 303........1. 25 
No. 10 -50 
Fey., 3 55 
No. 8.50-9.50 
Ex. Sta. 1.25-1.30 
No. 10 8.25 
Std., Cut, No. 308.................1.10-1.20 
No. 10 5.75-6.00 
Wax, Fey., Cut, 3 sv., 
No. 303 1.55-1.65 
No. 10 9.00-9.50 
1.50 
No. 10 8.50 
Ex. Std., 1.30- 55 
No. 10 7.75 
NorTH WEST 
Cut, Fey., 3 sv., No. 303...... 1.85-1.90 
No. 10.25-10.25 
Ex. Std., 1.40-1.50 
0. 10 . 8.05-8.10 
Std., No. 303 1.25-1.35 
o. 10 7.75-7.85 
Fey., Cut, Gr., No. 1.50 
10 8.00 
Std., No. 303 1.20 
No. 10 6.75 
TEXAS 
10 9.50 
Sta. Cut Gr., No. 303.......... 1.30 
10 7.00 
sta, ‘Cut, 1.15 
No. 10 6.25 
OZARKS 
Std., Cut, Gr., No, 303... 1.10 
No. 10 6.00 
REANS, LIMA 
Fast 
Fev., Tiny Gr., No. 308........ 2.40-2.60 
No. 10 13.75 


10 
Ex. Std., Gr. & Wh., 308. 
Gr., No. 308........ 2.25-2.40 
Small. ING. 1.85 
0 


1 
oa No. 303 
No. 10 


1.65 


BEETS 


Md., Fey., Cut, Diced, 


Fey., Sliced, No. 303.......... 1.00-1.10 
Midwest, Fey., Sl., 8 oz... .824- .85 
1.00-1.05 
No. 5.25-5.75 
Diced, No. eee 90 
No. 10 4.00-4.75 
CARROTS 
East, Diced, No. 303....1.15-1.20 
No. 10 6.00 
Mid-West, Fancy, Diced, 
No. 303 1.05 
No. 10 5.25 
1.25 
No. 10 7.00 
CORN 
East 
W.K. & C.S. Golden 
135-1.50 
No. 10 8.50-9.00 
1.20-1.30 
No. 10 8.25-8.50 
1.15-1.20 
No. 10 7.00 
Shoepeg, Fey., No. 308......... 1.50-1.60 
No. 10 8.50-9.50 
Ex. Std., 1.40 
MiIpwWEst 
W.K., C.S., Gold., Fey., 
No. 1.25-1.30 
No. 8.25-8.50 
Ex. Std. 1.10-1.15 
No. 7.75 
1.07141.10 
No. 10 
W.K. & C.S. Co. Gent. 
1.50-1.55 
No. 10 8.75 
Ex. Std., No. 
No. 10 8.25 
Std., No. 303 1.20 
No. 10 7.50 
PEAS 
East ALASKAS 
1 sv., No. 303 2.75 
2 sv., 8 oz. 1.40 
2 sv., No. 303 2.30 
2 sv., No. 10 12.75 
8 sv., No. = 
3 sv., No. 9.50 
Ex. Std., 2 1.80-1.90 
3 sv., ‘No. 1.50-1.60 
No. 10 8.75 
4 sv., No. 303 1.40 
No. 10 8.25-8.50 
1.25-1.30 
1.15-1.20 
No. 7.75-8.00 
Pod 4 1.15-1.20 
Fast Sweets 
Run, No. 308........ 1. 55 
9.00 
10 8.00-8.50 
No. 10 7.25-7.50 
Minwest ALASKAS 
30 


Mip-West SWeets 
Fev., 3 sv., No. 6001.70 
No. 1 9 
1.35 
No. 8.25 
Ungraded, No. 308............ 1.3214-1.35 
No. 1 8.25-8.50 
4 sv., ‘No. 10 2527.50 
Uneraded, No. 1.15-1.20 
No. 
No. 10 7.00- 7 
PUMPKIN 
Midwest, Fey., No. 2%........ 1.40-1.50 
o. 10 5.00-5.25 
East, Fey., No. 2% 1.50-1.60 
No. 10 5.50-5.60 
SAUERKRAUT 
Midwest, Fey., No. 303........ 1.10-1.15 
1.50-1.65 
No. 5.15-5.55 
Fey., NO. 1.55-1.60 
SPINACH 


Fey., No. 808........1.85+1.45 


1.90 2,00 


CANNED FOOD PRICES 


No. 6.50-6.75 
Ozark, Be No. 303 1.15 
1.70 
10 5.50 
Calif., Fey., No. 1.20-1.35 
No. 2% 1.50-1.75 
No. 10 4.75-5.25 
SWEET POTATOES 
Tri-States, Syr., 8 02... 1.05-1.10 
No. 3, Sa. 2.25 
No. 2% 2.60 
No. 10 9.50-10.50 
TOMATOES 
Thi-States (Nominal) 
1.50-1.60 
No. 2.50 
No. 10 8.00 
Std., No. 1 1.05 
No. 303 1.35-1.40 
No. 2% 2.15 
No. 10 7.50 
Fla., Std., No. 303 1.35 
0. 2% 1.90-2.00 
No. 10 7.0 
No. 303 2.10 
No. 2% 2.90-3.10 
No. 10 9.50 
1.10 
1.65-1.75 
No. 2% 2.50-2.75 
No. 10 8.50-9.00 
Std., No. 1 1.05 
No. 303 1.50 
No. 2% 2.20-2.30 
No. 10 8.25 
Calif., Fey., S.P., No. 3038......... 
No. 2% 2.75 
No. 10 9 wiles 00 
~~ No. 303 1.30 
No. 6.85-7.25 
.7.00 
Texas, 1.25 
No. 10 7.00 
TOMATO CATSUP 
No. 9.50 
Mid-West, 1.80 
No. 10 


-11,25-11.50 
11.00 


TOMATO PASTE (Per Case) 


Calif., Fey., 96/6 oz 6.80 
No. 10 (per doz.) 80% 13.50 
Mid West 
No. 10 (per doz.) 26%.......000 11.25 
No. 10 (per doz.) 80% ......... 13.00 
TOMATO PUREE 
Calif., Fey., 1.06, No. 308..1.45-1.50 
No. 10 6.50 
Fey., 1.045, 
1.10-1.15 
7.50 
Ma, Fey. 1.045, No. 1........ 1.05-1.10 
6.50-7.00 
FRUITS 
APPLE SAUCE 
7.25-7.75 
ste ‘No 303. 1.20 
No. 
Calif. 
No. 1.45-1. 55 
No. 
APPLES (East) 
APRICOTS (Nominal) 
Halves, Fey., No. 3.72% 
o. 10 12.90 
No. 11.00 
2.72% 
No. 10 a4 
Fey., Wh. Peeled, No. 2%........ 3. 
No. 10 
CHERRIES 
R.S.P., Water, 
No, 808 (NOM.) 1.85-1.90 
No. 10 (nom.) -10.50-11.00 
4.55 
No. 10 16.15 
Choice, No. 2% 4.25 
No. 10 14.85 
COCKTAIL 
Fey., No. 303 2.17% 
No. 2% 3.35-3.50 
12.25 
Choice, No. 303 2.10 
No. 2% 3.20-3.30 
No. 10 50-11.60 
Fla., Fey., 808... 6744-1.70 
Ch, Citrus Seiad, No. 308.. 
PEACHES 
Calif, Cling Fey., 
No, 308 2,20 


No. 3.20 
No. 10.00 
No. 2% 2.35-2.40 
No. 10 9.40 
Std., No. 303 1.70 
No. ie 2.45 
No. 8.80 
10 50 
Chatoe No. 2% 2.90 
No. 10 10.50 
PEARS 
Fey., No. 303 2.45 
No. 2% 3.70 
No. 10 13.50 
Choice, No. 303 2.15 
No. 2% 3.25 
No. 10 12.25 
Std., No. 303 1.95 
No. 2% 2.85-2.95 
No. 10 11.00 
PINEAPPLE 
Hawaiian, Fey., Sl., No. 2.95 
No. 2% 3.45 
No. 10 13.00 
Crushed, No. 2 2.40 
No, 2% 2.95 
No. 10 9.60 
Choice, SI., No. 2. 2.40 
No. 2 2 2.85 
No. 10 12.00 
Std., Half Slices, No. 2... 2.25 
No. 2% 2.70 
No. 10 10.80 
PLUMS, PURPLE 
N.W., Fey., No. 1.55 
No. 2% 2.25 
No. 10 7.50 
Chote, No. 1.45 
0. 2% 2.00 
No. 10 6.75 


STRAWBERRIES (Frozen) 
30 Ib., 13 or better per Ib. 


California 
Northwest ... 

10 oz., Northwest (per doz.) 
A 1.70-1.80 
B 1.60-1.65 

JUICES 
APPLE 

2.00 

46 oz. tin 2.70 


Calif., 46 oz. 2.30 


CITRUS, BLENDED 


Fla., No. 2 1.00 
46 oz. 2.15-2.171%4 
GRAPEFRUIT 
924%- 97% 
46 oz 2.00-2.05 
ORANGE 
Fla., No. 2 1.05-1.10 
46 oz. 
Frozen, 6 oz. 1.25 
12 oz. 2.35 
32 oz. 6.50 
PINEAPPLE 
Hawaiian, Fey., No. 1.07% 
46 oz, 2.20 
TOMATO 
46 oz. 2.60-2.75 
No. 10 
46 o 2.70-2.80 
46 oz. 2.30 
No. 10 4.60 
FISH 
SALMON— Per Case 48 CANS 
Alaska, Red, No. 1T........... 33.00-34.00 
21.00-23.00 
Med., Bed, Ne. TP 27.00-28.00 
15.00-16.00 
P.S. Sockeye. 23.00 
23.00-24.00 
Y's 13. 
Chum, 
S012. 
SARDINES—Per Case 
Calif., Ovals, No. 8.50-8.75 


6.10-6.30 


T, Nat. 
Maine, Oil 
SHRIMP—Reg. Pack 5 oz. 
Jumbo 


6.15 

Large 5.60-5.90 
Medium 4.95-5.05 
Small 4.50-4.60 
Tinv 4.254.325 
Broken 3.85-3.90 

[TUNA—PErR CASE 

Fey., White Meat, 14’s......11.75-15.25 
Fey., Light Meat, rth 00-14.25 
Chunks 00-14.75 
Grated 7,60 
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